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Board of Trustees:
JUNE 2026 

Academic Term:
Fall 2026 

Subject Code
VCIL - VC-Illustration 

Course Number:
2241 

Title:
Advanced Illustration 

Catalog Description:
Various tools, materials and techniques used with advanced illustration. Emphasis placed on illustration for commentary, narrative, 
persuasion, visualization and instruction. Focus on creating illustration for audience and client requirements. 

Credit Hour(s):
3 

Lecture Hour(s):
2 
Lab Hour(s):
3 

Requisites
Prerequisite and Corequisite
VCIL-2142 Illustration II or departmental approval. 

Outcomes
Course Outcome(s):
Design and apply advanced illustration techniques to satisfy various audience and client needs according to project plan. 

Objective(s):
1. Implement design strategies and technical production to deliver illustration according to preproduction plans.   
2. Apply elements and principles of illustration to satisfy project goals. 
3. Plan project requirements around product needs, resources, time, and budget. 
4. Utilize resources, references, trends, and styles.   
5. Identify illustration opportunities, job development, and requirements.   
6. Analyze objectives, purpose, content, audience, and message in the creation of an illustration.   
7. Identify all the elements and principles in the illustration process.

Methods of Evaluation:
1. Written assignments
2. Laboratory exercises
3. Case studies
4. Exams
5. Quizzes
6. Projects
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7. Presentations
8. Portfolio

Course Content Outline:
1. Introduction of advanced illustration concepts

a.  Identify historic and current trends in illustration
b.  Plan formal elements
c. Understanding appropriate application of tools and output for various illustration projects
d. Develop a production plan to satisfy the project design requirements

2. Design
a. Identify project goals and audience
b. Research successful examples of contemporary illustrations
c. Plan project according to project needs, resources and budget
d. Illustrate concepts and preproduction using analogue and digital tools

3. Develop
a. Design illustration based on concept, sketch or reference image
b. Apply illustration to various including print and digital media

4. Deploy
a. Packaging or publish work to technical specification appropriate for delivery or broadcast method
b. Building for different platforms, media, format and output
c. Deploy to web and other media distribution channels for presentation

Religious Accommodation

Before reviewing the course schedule, students should carefully review the following religious accommodation policy and other 
required instructional policies:

Religious Accommodation:

Students seeking an accommodation for absences permitted under Ohio's Testing Your Faith Act must provide the instructor 
with written notice of the specific dates for which the student requires an accommodation and must do so not later than fourteen 
(14) days after the first day of instruction. Please submit requests for accommodations at this link: https://portal2.tri-c.edu/
ReligiousAccommodation/ Religious Accommodation Form. Students with questions about their religious accommodations under 
Ohio's Testing Your Faith Act may contact the College's Office of General Counsel and Legal Services by phone at 216.987.4856 or via 
email at legal@tri-c.edu.

Other Required Instructional Policies:

https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf

Weekly Schedule

  Topics
Week 1 Course Introduction & Advanced Concepts 

• Course overview, expectations, workflow 
• Review historic + contemporary illustration trends (1a) 
• Introduce Concept Project #1 
• Exercise: rapid idea sketches 

Week 2 Research, Trends & Visual Language 
• Identifying relevant styles, trends, and contextual influences (1a, 1c) 
• Planning formal elements (1b) 
• Case study analysis 
• Sketching: 10 concept variations 

Week 3 Preproduction Planning 
• How to develop production plans that satisfy design requirements (1d) 
• Project planning around audience, goals, and purpose (2a) 
• Deliverable: Preproduction plan + reference library

Week 4 Audience, Message & Communication Goals 
• Analyze objectives, purpose, content, message (Outcome 6) 
• Target audience mapping 
• Begin thumbnails + exploratory sketches (2d)

https://portal2.tri-c.edu/ReligiousAccommodation/
https://portal2.tri-c.edu/ReligiousAccommodation/
https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf
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Week 5 Illustration Strategies & Media Exploration 
• Analog + digital strategy development (2d) 
• Experimentation with tools, materials, hybrid workflows 
• Refining sketches # rough comps 

Week 6 Concept Illustration: Commentary / Narrative Focus 
• Apply elements and principles to meet project goals (Outcome 2) 
• Techniques for commentary, persuasion, narrative 
• Begin Draft Illustration #1 

Week 7 Critique & Revision Cycle 
• Peer critique sessions 
• Refinement of composition, color, and style 
• Mid-project check-in

Week 8 Digital Production & Illustration Methods 
• Digital pipeline workflows 
• Executing illustrations from sketches or reference (3a) 
• Mixed-media integration

Week 9 Applied Illustration Across Media 
• Applying illustration to print + digital media formats (3b) 
• Understanding aspect ratios, resolution, export settings 
• Begin Project #2: Multi-Format Illustration 

Week 10 Job Development & Illustration Opportunities 
• Identifying industry roles + opportunities (Outcome 5) 
• Professional expectations, briefs, communication 
• Students respond to a mock client brief

Week 11 Designing for Instruction, Visualization & Persuasion 
• Use cases in editorial, advertising, instructional graphics 
• Students produce targeted concept studies 
• Refinement of Project #2

Week 12 Production Requirements: Resources, Time, Budget 
• Managing projects around constraints (Outcome 3) 
• File organization, efficiencies, iterative workflow 
• Work session + instructor reviews 

Week 13 Deployment & Packaging 
• Prepare illustrations for distribution (4a) 
• Building for platforms: print, web, media, formats (4b) 
• Export, optimize, proofing workflows

Week 14 Web + Distribution Channels 
• Deploying illustrations to web, portfolios, digital platforms (4c) 
• Presentation building 
• Begin Project #3: Final Portfolio Illustration 

Week 15 Final Production & Portfolio Assembly 
• Final polish + documentation 
• Students build case-study style summaries 
• Professional presentation preparation 

Week 16 Final Presentations & Portfolio Review 
• Presentation of final works 
• Portfolio review + critique 
• Discussion of next steps, opportunities, industry engagement

The Course Schedule is subject to change due to pedagogical needs, instructor discretion, parts of term, and unexpected events.

Required/Recommended Readings
Instructor-provided materials

Resources for the Instructor
Male, Alan. Illustration: A Theoretical and Contextual Perspective. 3rd. Bloomsbury Visual Arts, 2023.

Zeegen, Lawrence. Secrets of Digital Illustration: A Master Class In Commercial Image-making. Miles, Switzerland: RotoVision, 2007. 
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Williams, Freddie. DC Comics Guide to Digitally Drawing Comics. New York: Watson-Guptill, 2009. 

Zeegan, Lawrence. Fundamentals of Illustration: How to Generate Ideas, Interpret Briefs, and Promote Oneself, Practicality, Philosophy, and 
Professionalism Explored in Both Digital & Analogue World of Illustration. Lausanne, Switzerland: AVA Publishing, 2021.

Klanten, Robert. Illusive: Contemporary Illustration and Its Context. 4th ed. Berlin: Gestalten Verlag, 2007. 

Rees, Darrel. How to be an Illustrator. London: Laurence King Publishers, 2014.
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