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Cuyahoga Community College
Viewing: VCGD-2331 : Brand Identity Design
Board of Trustees:
May 2026 

Academic Term:
Spring 2026 

Subject Code
VCGD - VC-Graphic Design 

Course Number:
2331 

Title:
Brand Identity Design 

Catalog Description:
Covers comprehensive corporate graphics emphasizing design process in creating corporate and brand identity. Visual and non-visual 
aspects of corporate graphics and their application are examined. 

Credit Hour(s):
3 

Lecture Hour(s):
2 
Lab Hour(s):
3 

Requisites
Prerequisite and Corequisite
VCGD-1500 Advertising and Design 

Outcomes
Course Outcome(s):
Examine the components of logo design. 

Objective(s):
1. Identify logo design categories.
2. Explain the design process and its application to corporate brand identity design.
3. Apply traditional computer knowledge and skills to create corporate graphic designs for presentation and production.

Course Outcome(s):
Design a total brand identity system for a two clients. 

Essential Learning Outcome Mapping:
Critical/Creative Thinking: Analyze, evaluate, and synthesize information in order to consider problems/ideas and transform them in 
innovative or imaginative ways. 

Objective(s):
1. Apply corporate graphic designs to a larger branding system across various forms of new media.
2. Discuss the legal considerations of corporate graphics.
3. Prepare client design brief, while Identifying and developing resources and design references.
4. Apply logo design and graphics to specific applications to create a unified brand look.
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5. Apply the 2-dimensional and 3-dimensional design principles to a corporate brand identity system.
6. Prepare presentation following appropriate presentation procedures.

Methods of Evaluation:
1. Assignments
2. Written research and reports
3. Presentations
4. Quizzes
5. Examinations

Course Content Outline:
1. Survey of corporate graphics

a. Corporate visual messages
b. Corporate identity categories and terminology

i. Trademarks
ii. Logotypes

iii. Combination marks
iv. Pictographs
v. Seals, emblems

c. History of corporate identity
d. Award winning corporate identities and letterheads
e. Corporate identity design manuals
f. Qualities of a good mark
g. Reasons to create and/or change corporate and/or brand identities

2. Legal considerations
a. Copyright laws and regulations; state and federal government
b. Design search
c. Case histories

3. Corporate identity design process
a. Evaluation of a corporate image
b. Research and resources
c. Consultation with clients

4. Design and production considerations for business stationary; i.e. letterhead, envelopes, business cards
a. Paper stock selection

i. Design aesthetics
ii. Weight

iii. Size
b. Ink selection
c. Special processes

i. Watermarks
ii. Die-cuts

iii. Embossing
iv. Thermography
v. Engraving

vi. Folding and scoring
vii. Budget considerations and limitations

5. Additional applications of corporate and brand identity
a. Corporate vehicles
b. Signage
c. Uniforms and apparel
d. Promotions
e. Labels
f. Internet
g. Broadcast

6. Special event graphics
7. Presentation of a corporate identity system
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a. Preparation of visuals
b. Preparation of the design brief
c. Preparation and procedures of the presentation

8. Applied corporate identity practices and assignments
a. Designing a logotype; investigating typography as a corporate image device
b. Designing a trademark; investigating symbols, glyphs, and pictographs as corporate image devices
c. Designing a special event graphic; investigating short-term and trendy graphics for a specific purpose
d. Design a total corporate identity system for a specific client under specific parameters including the following applications:

i. Business stationary, letterhead, envelope, and a business card
ii. Corporate vehicles

iii. Additional and alternate applications geared to the specific client and market

Religious Accommodation

Before reviewing the course schedule, students should carefully review the following religious accommodation policy and other 
required instructional policies:

Religious Accommodation:

Students seeking an accommodation for absences permitted under Ohio's Testing Your Faith Act must provide the instructor 
with written notice of the specific dates for which the student requires an accommodation and must do so not later than fourteen 
(14) days after the first day of instruction. Please submit requests for accommodations at this link: https://portal2.tri-c.edu/
ReligiousAccommodation/ Religious Accommodation Form. Students with questions about their religious accommodations under 
Ohio's Testing Your Faith Act may contact the College's Office of General Counsel and Legal Services by phone at 216.987.4856 or via 
email at legal@tri-c.edu.

Other Required Instructional Policies:

https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf

Weekly Schedule

  Topics
Week 1 Logo Classifications Lecture 

Brand Lecture 
Introduction of Personal Logo Development Exercise 

Week 2 Review of Personal Logo Development Exercise 
Introduction of Project One: 
Project One: Inspiration Board, Logo Conceptual Sketches

Week 3 Project One: Review of Inspiration Board, Logo Conceptual Sketches. 
Color Lecture: Pantone, RGB, CMYK, Symbolism and Applications 
Computer Generated Logos, Final Mark, Color Palette, Final Mark Color

Week 4 Project One: Review of Computer Generated Logos, Final Mark, Color Palette, Final Mark Color 
Lecture: Design Considerations for Brand Applications – Applicable to each client: 
Posters, Informational Posters, Information Sheets, T-Shirt Graphics, Reusable Bags, Signage, etc. Initial Concepts

Week 5 Review of Application Designs – Revise and Complete for Presentation to Client. 
Layout final design components in presentation booklet

Week 6 Review presentation booklet for Project One for final adjustments and presentation to client. 
Introduction of Project Two: Inspiration Board, Logo Conceptual Sketches

Week 7 Presentation of Project One to Client. 
Project Two: Review of Inspiration Board, Logo Conceptual Sketches. 
Computer Generated Logos, Final Mark, Color Palette, Final Mark Color

Week 8 Project Two: Review of Computer Generated Logos, Final Mark, Color Palette, Final Mark Color 
Design Considerations for Brand Applications – Applicable to each client: 
Posters, Informational Posters, Information Sheets, T-Shirt Graphics, Reusable Bags, Signage, Hats, Websites, 
Brochures, etc. Initial Concepts

Week 9 Review of Application Designs – Revise and Complete for Presentation 
Layout final design components in presentation booklet

Week 10 Presentation of Project Two to Client. 
Week 11 Introduction of Project Three - Independent Study: 

Project Three: Inspiration Board, Logo Conceptual Sketches
Week 12 Project Three: Computer Generated Logos, Final Mark, Color Palette, Final Mark Color

https://portal2.tri-c.edu/ReligiousAccommodation/
https://portal2.tri-c.edu/ReligiousAccommodation/
https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf
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Week 13 Project Three: Design Considerations for Brand Applications – Applicable to each client: Posters, Informational Posters, 
Information Sheets, T-Shirt Graphics, Reusable Bags, Signage, Hats, Websites, Brochures, etc. Initial Concepts

Week 14 WORK DAY - Finalize Project Three.
Week 15 FINALIZE EXERCISE ONE - Personal Logo Design in Illustrator.
Week 16 FINAL PRESENTATION

The Course Schedule is subject to change due to pedagogical needs, instructor discretion, parts of term, and unexpected events.

Required/Recommended Readings
Readings may be selected from the following supplemental materials:

• Alina Wheeler, Rob Meyerson. Designing Brand Identity: A Comprehensive World of Brands and Branding. 
• Allan Peters. Logos that Last: How to Create Iconic Visual Branding. 

Resources for the Instructor
Alina Wheeler, Rob Meyerson. Designing Brand Identity: A Comprehensive World of Brands and Branding. 6th. Wiley, 2024.

Allan Peters. Logos that Last: How to Create Iconic Visual Branding. 1st. Rockport Publishers, 2023.

Wheeler, Alina. Designing Brand Identity. 5th ed. Hoboken, NJ: John Wiley & Sons, 2018.

Landa, Robin. Graphic Design Solutions. 6th ed. Boston, MA: Cengage , 2019.

Meggs, Philip. History of Graphic Design. 6th ed. Hoboken, NJ: John Wiley & Sons, 2016.

Additional Resources for the Instructor
1. Linkedin Learning
2. logodesignlove.com
3. brand-identity-essentials.com
4. www.logoed.co.uk
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