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Board of Trustees:
June 2026 

Academic Term:
Fall 2025 

Subject Code
MARK - Marketing 

Course Number:
2081 

Title:
Social Media Content Strategies and Analytics 

Catalog Description:
Generate targeted digital content messages linked to marketing objectives and brand voice while developing and measuring 
appropriate social media analytics. This course focuses on optimizing social media platforms to market to and communicate with 
customers creating engagement and increasing brand awareness. 

Credit Hour(s):
4 

Lecture Hour(s):
4 

Requisites
Prerequisite and Corequisite
MARK-1080 Social Media Marketing. 

Outcomes
Course Outcome(s):
Apply social media research and listening techniques to gather valuable insights about audience behavior, industry trends, and brand 
perception. Use these insights to critically evaluate existing content and develop data-driven improvements that enhance overall 
content strategies, ensuring alignment with audience needs and marketing goals. 

Objective(s):
1. Examine social listening tools and platforms, including artificial intelligence (AI) to gather insights into audience preferences, 

behaviors, and emerging industry trends for content strategy improvement.
2. Utilize social media research to identify emerging trends and conversations relevant to a brand or industry, integrating these 

findings into content strategy adjustments.
3. Generate actionable recommendations for refining content strategies, using insights gained from social media listening and 

research to ensure that content is more aligned with audience preferences and marketing objectives.

Course Outcome(s):
Create and plan social media posts that align with marketing objectives, brand voice, and target audience preferences. 

Objective(s):
1. Identify and maintain a consistent brand voice across different social media platforms to ensure cohesive messaging.
2.  Research content types and formats for different platforms to maximize reach and engagement.
3. Explain the importance of storytelling, and how it applies to a marketing strategy.



2  MARK-2081: Social Media Content Strategies and Analytics

4. Design and execute social media content calendars that effectively align with marketing objectives.
5. Analyze target audience demographics, behaviors, and interests to create content that resonates with their preferences.

Course Outcome(s):
Assess social media tools and platforms to manage and optimize marketing campaigns to promote growth and brand awareness, 
developing targeted content to spark dialogue with various social communities. 

Essential Learning Outcome Mapping:
Critical/Creative Thinking: Analyze, evaluate, and synthesize information in order to consider problems/ideas and transform them in 
innovative or imaginative ways. 

Objective(s):
1. Assess the different ways to promote content on each platform and how this effects an overall market strategy.
2. Identify how a content strategy relates to the goals and objectives of a marketing plan and business mission.
3. Explain how a content strategy will be sustainable for a business.
4. Create content-rich social media strategies that support a business’s overall marketing objectives while engaging customers and 
building brand awareness.

Course Outcome(s):
Identify appropriate analytical platforms, gather data, and perform digital marketing analysis to measure efficiency and inform 
planning and content development. 

Objective(s):
1. Interpret social media strategies to identify key performance indicators (KPIs), and develop measurable and impactful content 

strategies.
2. Analyze social media return on investment (ROI), and methods for improving using digital marketing.
3. Assess the effectiveness of data and analytical tools (Hootsuite, Google Analytics, Platform analytics).
4. Generate and process analytical reports and process for tracking results.
5. Analyze social media return on investment (ROI) and methods for improving the use of digital marketing.

Methods of Evaluation:
1. Case Study
2. Test
3. Quiz
4. Research Project
5. Simulations
6. Discussions
7. Blogs

Course Content Outline:
1. Research

a. Social Listening
b. Social Trends
c. Customer Profiling
d. Primary and Secondary Research
e. Key Word Analysis
f. Evaluate search trends
g. Hashtags
h. What does your audience talk about
i. Finding optimum target audience
j. Search Engine Optimization (SEO) Research

2. Written Communication
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a. Social Media Storytelling
b. Editing content
c. Writing grammatically correct content
d. Writing for a specific social media platform
e. Writing for a specific audience
f. Characteristics of good content
g. Why writing for the Web is different
h. Get audience engaged in content
i. Email Marketing

3. Video and Imagery
a. Adobe
b. Photoshop
c. What appeals visually to a target audience
d. Review relevant applications
e. Create targeted photos and videos
f. Graphic design / sizing
g. Basic video recording and editing
h. Basic photo editing
i. Photography and basic editing
j. Podcasts

4. Digital Marketing Strategy
a. KPI
b. Crisis response plans
c. Develop goals and objectives
d. Content calendar
e. Combining digital strategy with overall marketing strategy

Religious Accommodation

Before reviewing the course schedule, students should carefully review the following religious accommodation policy and other 
required instructional policies:

Religious Accommodation:

Students seeking an accommodation for absences permitted under Ohio's Testing Your Faith Act must provide the instructor 
with written notice of the specific dates for which the student requires an accommodation and must do so not later than fourteen 
(14) days after the first day of instruction. Please submit requests for accommodations at this link: https://portal2.tri-c.edu/
ReligiousAccommodation/ Religious Accommodation Form. Students with questions about their religious accommodations under 
Ohio's Testing Your Faith Act may contact the College's Office of General Counsel and Legal Services by phone at 216.987.4856 or via 
email at legal@tri-c.edu.

Other Required Instructional Policies:

https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf

Weekly Schedule

  Topics
Week 1 Introduction to Content Marketing
Week 2 Target Audiences and Buyer Personas
Week 3 Planning and Determining Channels, Content Research
Week 4 Brand Voice & Messaging
Week 5 Content Types & formats
Week 6 Copywriting for Social Media
Week 7 Creating Content Specific to Each Platform
Week 8 Visual Content & Basic Content Design
Week 9 Paid Social Media Content
Week 10 Creating Campaigns
Week 11 Content Planning & Calendars

https://portal2.tri-c.edu/ReligiousAccommodation/
https://portal2.tri-c.edu/ReligiousAccommodation/
https://www.tri-c.edu/student-resources/curriculum/documents/syllabus-part-b.pdf
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Week 12 Platform Algorithms & Optimization
Week 13 Community Building & Engagement
Week 14 Analytics & Performance Tracking
Week 15 Content Strategy

Week 16 Final Certification and Project Due

The Course Schedule is subject to change due to pedagogical needs, instructor discretion, parts of term, and unexpected events.

Required/Recommended Readings
• The Stukent Social Media Marketing Simternship.
• Social Media Marketing: AI, Analytics and Strategy for Social Media Success, by Seema Gupta.
• Epic Content Marketing: Break through the Clutter with a Different Story, Get the Most Out of Your Content, and Build a 

Community,: by Joe Pulizzi and Brian W.
• The Content Planner – Louise McDonnell
• Contagious: Why Things Catch On, by Jonah Berger (https://www.amazon.com/s/ref=dp_byline_sr_audible_1/?ie=UTF8&field-

keywords=Jonah+Berger&search-alias=audible).

Resources for the Instructor
Stukent. Social Media Simternship® - New. Stukent, 2026. 2026.

Nick Mattar. Content Marketing Strategies. Stukent, 2025.

Erik Bean and Emily Waszak. Social Media Writing Lesson Plans for YouTube, Facebook, NaNoWriMo, CreateSpace: Bonus Intro to 
Blogger. 1. 2015.

Gupta, Seema. Social Media Marketing: AI, Analytics and Strategy for Social Media Success. 1st ed. 2026.

Additional Resources for the Instructor
expresswriters.com
socialmediaexaminer.com
http://socialmarketingwriting.com/
https://contentmarketinginstitute.com/
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